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SARPIF is an interest group
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of merchants and retail service organisations

which seeks to identify improvements
in the area of payment

for both the consumer and business

and to motivate these to the appropriate bodies,

including financial institutions, the SA Reserve Bank

and Government

New ways of working together

For the benefit of our mutual customer
Confrontation to co-operation

Distinguish competition from co-operation
The participants are:

Merchants

acquiring institutions
issuing institutions
card companies
central bank
regulatory authorities
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Focus

Infrastructure
Financial Risk
Integrity
Security

Communication
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Thank You
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