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Executive Summary  
 

The Tourism Leadership Dialogue, attended by public and private sector was held at the Grace Hotel, 

Rosebank on 26 March 2009. The objective of the Dialogue was to present a forum for private and 

public sector within the tourism industry to discuss issues of mutual interest and draft joint action plans 

to address challenges and opportunities facing the industry. 

 

The breakfast session consisted of an opening address, two presentations, a facilitated discussion and a 

report back session on proposed actions. 

 

The forum was opened by Ms Sindiswa Nhlumayo (Deputy Director General, Department of 

Environment and Tourism). The event was facilitated by Mr. Paul Bannister of Ignite with Mr. Derek 

Carstens (Chief Marketing Officer of the LOC) and Ms Mmatsatsi Marobe (Chief Executive Officer of 

TBCSA) as speakers and panelists. 

 

The message from Mr. Derek Carstens was one of positive optimism regarding World Cup 2010, the 

opportunities it presents for South Africa and tourism and the legacy which it will leave for the country. 

The attendees were left with the challenge: άThe greatest event in the world is coming to this country. 

Will we, and tourism as the hosts of the venues, do the event justiceΧ ŀǊŜ ǿŜ ŀōƭŜ ǘƻ ƳŜŜǘ ǘƘŜ 

challenge?έ 

 

Ms Mmatsatsi Marobe presented the challenges which are being faced globally as a result of the global 

credit crunch, the negative sentiment emanating from global tourism operators on the state of the 

industry and the challenges facing South Africa and tourism in South Africa going forward. Her key 

message was the need to build a shared vision, leaders who are willing to learn and collaboration to 

address the challenges we face. 

 

Post the discussions, the floor was opened for comment and issues and opportunities were raised by the 

attendees. The points raised were honest and constructive.  

  

These were summarised into action points by Ignite in conjunction with members of the Steering 

Committee. Due to time constraints these were presented to the attendees rather than discussed and 

will be ratified by the Steering Committee in the Steering Committee of the 2 April 2009. 

 

The event was attended by 51 private and public sector leaders and levels of participation were high.  

 The feedback received was positive ς complimenting both the process and anticipating the future 

Dialogues. 

 

This report is a summary of the ŘŀȅΩǎ proceedings, capturing the key points from each speaker, the 

facilitated discussion and the action points arising from the facilitated discussion. 
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1. Introduction 
 

The second Tourism Leadership Dialogue was held on 26 March 2009 at the Grace Hotel in 

Johannesburg (See Appendix A for the programme). The topic for the ŘŀȅΩǎ proceedings was : 

 

2010 ς Unique opportunity or microcosm of the challenges facing  

the tourism industry in South Africa? 

 

The breakfast session was opened by Ms Sindiswa Nhlumayo (DEAT), facilitated by Mr. Paul 

Bannister (Ignite) with Mr. Derek Carstens (LOC) and Ms Mmatsatsi Marobe (Chief Executive Officer 

of TBCSA) as speakers and panelists. 

 

Mr. Derek Carstens presented on ά2010 ς a unique, once in a lifetime opportunity for South Africa 

and for tourism as the hosts to the eventέ.  Overall his message was one of the positive impact that 

2010 has had on the country, the opportunity that it presents and the legacy that it will leave for the 

country and tourism. 

 

Ms Mmatsatsi Marobe, having recently returned from ITB in Berlin, gave a perspective on tourism 

and the challenges facing South Africa in light of the global recession. Her message highlighted the 

difficulties facing the country and the industry and the requirement for a common vision and strong 

leadership to take advantage of the opportunities but also to mitigate the challenges. Many of the 

challenges are not only specific to South Africa but are impacting worldwide tourism. 

  

2. Attendance 
 

The event was well attended and the response from public and private sector was positive. 

 

A summary of the attendance is listed below with a full list of participants included in Appendix B. 

 

Representation Number of Attendees % Representation 
Public Sector 18 35.3 

Private Sector - Industry Bodies 13 25.5 

Private Sector - Corporates 7 13.7 

Academic Institutions 2   3.9 

Other 11 21.6 

TOTAL 51 100 
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3. Opening address  
 

Following is a synopsis of the opening address by Ms Sindiswa Nhlumayo (DDG, DEAT)Χ 

 

¶ The global recession is having a negative effect on tourism worldwide which makes it critical  

that we as an industry work more closely together 

¶ The concept of the Tourism Leadership Dialogues is to have an essential forum for the exchange 

of ideas and a commitment to collaborative action, not a talk show. The process is not new. It 

was initiated in 2008 in Mafikeng. Since Mafikeng the Steering Committee has been 

restructured with representation across all industry bodies and DEAT. Ignite (MD, Paul 

Bannister) has been appointed to take the Tourism Leadership Dialogues forward 

¶ The objectives of the Tourism Leadership Dialogues 

o to improve the mutual understanding between, and the alignment of the public and 

private sectors within the SA tourism industry ς a place to feel free to say what needs to 

be said 

o to create formal opportunities for engagement and frank, constructive dialogue 

between key stakeholders (private and public) on topical issues and opportunities facing 

the industry 

o a forum to describe and define how success will be measured 

¶  The Tourism Leadership Dialogues are currently sponsored by DEAT with the support of the 

TBCSA. Alternative sponsors are welcome ς it is an initiative which should not only be driven by 

Government. 

4. Introduction by the facilitator 
 

Following is a summary of the key comments by Paul Bannister (MD, Ignite)Χ 

 

¶ Ignite and the Steering Committee of the Tourism Leadership Dialogues have reshaped the look 

and feel to the Tourism Leadership Dialogues with a focus on leadership 

¶ The meaning of άDialogueέ is derived from the Greek roots of Dias and logos suggesting 

άƳŜŀƴƛƴƎ ŦƭƻǿƛƴƎ ǘƘǊƻǳƎƘέΦ ¢Ƙƛǎ ǎǘŀƴŘǎ ƛƴ ǎǘŀǊƪ ŎƻƴǘǊŀǎǘ ǘƻ ǘƘŜ ǿƻǊŘ άŘŜōŀǘŜΣέ ǿƘƛŎƘ ƳŜŀƴǎ άǘƻ 

ōŜŀǘ Řƻǿƴέ ƻǊ ŜǾŜƴ άŘƛǎŎǳǎǎƛƻƴέ  

¶ The forum is about facilitating  a collaborative mindset ς to break down the silos within the 

tourism industry 

¶ The topic for the forum is: 2010 ς Unique opportunity or microcosm of the challenges facing the 

tourism industry in South Africa? 
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5. Presentation: 2010 ς A unique opportunity 
 

Following are the key points taken from the presentation by Mr. Derek Carstens (CMO, LOC)Χ 

 

¶ Tourism is the single most important industry to make 2010 successful. 2010 will be a good 

event but will it be great? 

¶ Described the role of the LOC as the catalyst to spread news and engage in a partnership, 

implement FIFA high standards and capitalise on the event. 

¶ Quality is the key to success. The economic recession does not harm quality products or unique 

brands. Quality does not mean sacrificing margin ς we need to believe in our product and 

deliver it. The challenge to Tourism is άare we a quality product/ do we offer a quality 

experience that tourists will not get elsewhere in the world?έ 

 

¶ 2010 is an incredible event which is a once in a lifetime opportunity. It is the ǿƻǊƭŘΩǎ biggest 

event ς 30 billion viewers worldwide. 

¶ The challenge ƛǎΥ ά²Ƙŀǘ did I do as individual and ǿƘŀǘ ŘƛŘ ǿŜ Řƻ ŀǎ ŀƴ ƛƴŘǳǎǘǊȅ ǘƻ ƭŜǾŜǊŀƎŜ ƛǘΚέ  

 

¶ The legacy of 2010 will be the : 

o social cohesion it brings to South Africa which will support our robust democracy and 

strong economy 

o R 600 billion spent on infrastructure 

o security (e.g. CCTV cameras) improved 

o Top grade airports. 

 

¶ As a country we should not doubt our ability to deliver 

o IPL are coming to us because we are secure, world class and reliable 

o British Lions are coming to SA 

o Confederation Cup 

o The world is coming to WC 2010 (applications from 120 countries within 24 hours) 

o Gautrain delivery is ahead of time 

o La Mercy ό 5ǳǊōŀƴΩǎ ƴŜǿ ŀƛǊǇƻǊǘύ moving forward fast 

 

¶ The benefits of World Cup 2010 to tourism is the reach and new markets 

o 30 billion viewers worldwide (excluding Confederation Cup) 

o ability to open up new markets for tourism (e.g. South America ς only 4% of current 

tourism, Brazil has second highest level of applicants, Argentina, Mexico)  

o 1 million tourists (with cash) from Africa - we will have the ǿƻǊƭŘΩǎ biggest party in Africa  

o Extraordinary response from USA. 

 



Tourism Leadership Dialogue Report ς 26 March 2009 7 
 

¶ The theme for the Confederation Cup ƛǎ άƛǘΩǎ ǘƛƳŜ ǘƻ Ƙƻǎǘ ǘƘŜ ŎƘŀƳǇƛƻƴǎ ς the champions are 

ŎƻƳƛƴƎ όǘƻǇ ǇƭŀȅŜǊǎΣ ǘƻǇ ǘŜŀƳǎύέΦ We want to deliver a successful Confederation Cup with 

passionate and orderly crowds as the appetizer to World Cup 2010. 

 

¶ Summary 

o The greatest event in the world is coming to this country. You need to be there and 

honour visitors by your presence (e.g. support games). Tourism is the host and the bar 

could not be higher for being a great host 

o We need to support our team (Bafana) 

o Industry is urged to buy tickets for staff and reward staff (R 70) to support the event 

o World Cup 2010 does not belong to the Local Organizing Committee but to South Africa 

ς it is our party ς ŘƻƴΩǘ ǿŀƛǘ ŦƻǊ ŀƴ ƛƴǾƛǘŀǘƛƻƴΧ 

 

The challenge 

ά²ƛƭƭ we and tourism (as the hosts of the venues), do the event justice? 

Can and is the  tourism industry ŀōƭŜ ǘƻ ƳŜŜǘ ǘƘŜ ŎƘŀƭƭŜƴƎŜΚέ 

 

6. Presentation: 2010 ς A microcosm of the challenges facing the tourism 

industry in South Africa 
 

Following are the key points taken from the presentation by Ms Mmatsatsi Marobe (CEO, TBCSA)Χ 

 

¶ We have industry ǇǊƻōƭŜƳǎ ŀƴŘ Ŏŀƴƴƻǘ ǇǊŜǘŜƴŘ ǘƘŜȅ ŘƻƴΩǘ ŜȄƛǎǘ 

o we are in a global economic crisis ς inbound numbers are down 

o we have challenges in getting the numbers and the spectators to the stadiums. 

 

¶ The objective of the Tourism Leadership Dialogues 

o building a leadership consensus on growing tourism (how and what to achieve from 

growing the tourism economy) 

o increase the  profile of tourism as we agree on the issues and how we address them. We 

are no longer ŀ άCinderellaέ industry. We are a serious contributor to the economy of 

this country. 
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¶ Challenges facing us as a nation and with 2010 

o WHAT  - we dƻƴΩǘ ƘŀǾŜ ŀ ŎƻƳƳƻƴ Ǿƛǎƛƻƴ as South Africa 

o HOW - we dƻƴΩǘ ƘŀǾŜ ŀ ǎƘŀǊŜŘ vision on how to get there. There is a requirement to 

build South Africa Inc. where we have nation building across a common vision which 

allows for differences ΧΦΦ but when faced with adversity we stand together. Nation 

building starts by building a nation 

o We have no leadership in the country ς both Government and industry. We are afraid to 

say what is going wrong. We need to άsay itέ when there is a problem 

o we are not a strong democracy ς people do not stand up for their rights  

o In the public sector and private sector, people look at personal benefits before assessing 

their own skills. Individuals do not take the opportunity to learn.  

 

¶ Further challenges (South Africa and 2010) 

o we are in a global recession but the world sees Africa as untouched and territory with 

potentially good investment and good returns 

o cost of travel too high which has an implication for South Africa 

o airlines (local and international) are in trouble 

o definition of tourist is not clear 

o we are not tapping into the African tourist 

o tƘŜǊŜ ƛǎ ƴƻ ŎƻƳƳƻƴ ƳŜǎǎŀƎƛƴƎ ŦƻǊ ά.ǊŀƴŘ {!έ 

o service excellence ς where are we as a destination? 

o we need responsible tourism 

o skills development ς sharing experience and knowledge ς cannot have 2 economies  

o safety and security as an issue ς what are we (you and I) doing to deal with safety and 

security ? 

o we do not have social cohesion on our society. 

 

Opportunities 

¶ Tourism Index 

¶ Contribution of tourism sector to social responsibility 

¶ African tourists ς but are we looking at them and attracting them to come to South Africa? 
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7. Summary of key themes 
 

A summary by Mr. Paul Bannister (MD, Ignite) of the themes raised within the two presentations 

ƛƴŎƭǳŘŜŘΧ 

¶ What is a tourist (definitions) ? 

¶ How to host the world ς service excellence? 

¶ How to open new markets? 

¶ How to make SA more accessible (airlift)? 

¶ Messaging alignment ( Tourism, Provinces, Brand SA) 

¶ Social cohesion 

8. Facilitated discussion 
 

The commentary and input from the attendees was recorded and is summarised below 

 

No Commentary Summary 
1 Crime prevention and realism 

 

¶ To sell positives we need realism about what 2010 has and will deliver 

¶ Gautrain was to happen anyway - not anything to do with 2010.  

¶ Requirement for 365 days of crime prevention Χ not only for 2010 (which presents a 

unique TV opportunity) 

¶ We need a brand to share and make us feel inspired  

 

2 Clear messaging 

 

Messaging for 2010 is not clear, needs integrity. Should be compelling and high impact 

Need to take heed of  lessons from Germany 2006 . They understood the challenges and 

used the World Cup as opportunity to reposition (time to make friends). 2010 can be the 

catalyst to reposition and leave a legacy 

 

3 Stature and leadership of tourism 

 

¶ Tourism does not get the respect and importance that it deserves as an economic driver 

in SA. Core is the appointment of leaders to strategic positions, having a tourism 

champion from national to provincial level, having clear messages 

¶ Opportunity for tourism and environment to each be headed up with influential leaders 
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No Commentary Summary 
4 Capacity planning (for airlines) and mobility  

 

¶ Capacity planning especially with airline planning for 2010 is an issue i.e. to provide 

sufficient capacity to meet demand. Requirement is for sufficient but not over capacity 

and for the planning number to be realistic 

¶ Requirement to have competitive fares to make it attractive for people to come to SA 

¶ There are intermodal transport issues (air and land based) 

 

5 Displacement of tourism cycles 

 

This is a tourism event and not a soccer event. Issue with potential displacement of 

domestic tourism cycles and dip in movement due to changing schools schedules for 2010 

6 Leadership in tourism and SA 

 

¶ There is a lack of leadership and people who will take decisions 

¶ For capacity planning we need information and not to work in silos with people not 

talking to ŜŀŎƘ ƻǘƘŜǊ όάƴƻōƻŘȅ ǘŀƭƪǎ ǘƻ ŜŀŎƘ ƻǘƘŜǊέΣ άŘƻƴΩǘ ƪƴƻǿ ǿƘƻ ǘƻ ǎǇŜŀƪ ǘƻέ) 

 

7 Lack of transparency, cohesiveness and trust in tourism. Unclear messaging 

 

¶ Have great product in SA 

¶ Potential / drivers of tourism which need to be cognisant of:- economic growth (drives 

interest into country which brings attraction into country), political climate, social 

stories (e.g. recovery from disaster) 

¶ 2010 is an opportunity to increase curve and showcase that South Africa - although not 

sexiest destination still is/ has great tourism product  

¶ Concerns include the (lack of) transparency of dialogues in industry, not exploiting our 

diversity, lack of cohesiveness and criticising each other (pockets of excellence and 

initiatives). Criticism  is  leveled behind each other and not in open forums.  

¶ Need to exploit diversity and grow together 

¶ People do not know about the messages to drive 2010 ς which could make it a lost 

opportunity 
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No Commentary Summary 
8 Skills training 

 

¶ Skills training in SA Χ ǿƘŀǘ ƛǎ ǘƘŜ ƭŜƎŀŎȅ ƻŦ нлмлΚ 

¶ Let 2010 be a stepping stone to greater employability. Offer of short term contract 
people (3 month unpaid internship)  in industry which provides increased opportunity 
for long term employability 

¶ Industry needs to grasp the opportunity 
 

9 Tourism to be elevated on the national agenda - Tourism Index 

 

¶ Tourism is a major contributor to economy but does not feature on economic indexes of 

country. The establishment of a recognised  Tourism Index would assist  

 

Training requirements 

 

¶ Tourism charter focuses on human development factors and the need to create 

ŜƴǘǊŜǇǊŜƴŜǳǊǎΦ нлмл ƛǎ ŀƴ ƻǇǇƻǊǘǳƴƛǘȅ ŦƻǊ ǘƘƛǎ ǿƛǘƘ плл ллл ǘƻǳǊƛǎǘǎ ŀǊǊƛǾƛƴƎ ŜǘŎΧ 

¶ Have we worked out how many people are needed to service these visitors to work out 

how many people to train? (Derek Carstens to facilitate the supply of information from 

Germany re: staffing figures/ numbers of volunteers trained) 

 

10 Extending reach of current training programmes  

 

¶ 6 day training programme for volunteers (volunteer training) 

¶ м Řŀȅ ƻŦ ǘƘŜ ǘǊŀƛƴƛƴƎ ƛǎ άknow your country/ know your cityέ. Both public and 

private sector could benefit from this 

¶ DEAT to consider how to extend programme from volunteers (to build capacity and 

build profile for domestic tourism) 

¶ Private sector ς to access for staff 

¶ Opportunity for SABC to run as TV programme 
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No Commentary Summary 
11 Lack of unity, integration and understanding of each other in industry 

Tourism to be on agenda in Parliament ς need to split DEAT into 2 Ministries 

 

¶ 432 days to biggest event.  

¶ Challenges 

o Lack of integration between private and public sector ς need to  move to 

unity in industry. 

o perceptions from private sector that quality of work and skills not at right 

level ς need training 

o Public sector perception that private sector arrogant. Need to reduce 

arrogance 

o chasms which exists between various ministries in SA 

o issues between provincial and local  bodies 

o it is not responsibility of LOC to market South Africa as a destination 

¶ Solutions 

o we  need an integrated tourism approach 

o split of ministries between Tourism and Environment be a start 

o appeal to public sector: Get tourism back on agenda in parliament (Links to 

role of SAT ς to provincial authorities) 

o we are to take responsibility for the success of 2010 

o we will not solve everything in 420 days - but we must be positive and take 

the opportunity 

o ǎǘŀƴŘ ǳǇ ŀƴŘ Řƻ ƛǘ ƻǳǊǎŜƭǾŜǎΧ 

 

12 Football Friday ( an idea from Tsogo Sun)  

 

Every Friday as soccer day ς ŎƘŀƭƭŜƴƎŜ ǘƻ ƻǘƘŜǊ ǇǊƛǾŀǘŜ ǎŜŎǘƻǊκ ǇǳōƭƛŎ ŜǘŎΧΦǘƻ ǘŀƪŜ ƛƴƛǘƛŀǘƛǾŜǎ 

and grow them for themselves. Build environment for guests and allow pride to start taking 

effect 

 

 



Tourism Leadership Dialogue Report ς 26 March 2009 13 
 

 

No Commentary Summary 
13 Aligning efforts around 2010 

 

Issue:  

¶ Marketing budgets are shrinking. Rolling out 2010 campaign requires all stakeholders to 

take it a step further 

¶ Joburg will be communicating but the ideas are not cast in stone - need additional 

investment to make an impact 

Solution:  

¶ need to align budgets 

¶ as host cities align to the roll-out 

¶ feel spirit across private sector and public sector initiatives 

¶ use the opportunity to build and collaborate more for the better SA and better Joburg 

 

14 άTourism Boosterέ versus άTourism Bail Outέ plan 

 

¶ Tourism does not need bailing out but it could use a Booster - money invested in 

tourism is guaranteed to increase jobs  

¶ the opportunity is to have an inter-Ministerial working group (departments in industry 

working together) 

o we need to present a clear picture that private and public sector are one in 

tourism 

o Řƻ ŀ ǇƛǘŎƘ ǘƻ ǇǊŜǎƛŘŜƴǘƛŀƭ ǳƴƛǘΧ ƴŜŜŘ ǘƻ ǎŜǘ нлмл ǎǘǊŀǘŜƎȅ ŀƴŘ ǊŜŀŘŘǊŜǎǎ ŀǎ 

world looks different 

o get rid of bottlenecks 

o increase cash e.g. TOMSA levy ς give tourism R 2 for R 1 (lets double our 

marketing budget to SAT) 

o Ministries to talk to each other 

 

15 

 

Information to be supplied by LOC 

 

¶ Ticket sales (which will inform airline capacity and gauge where tourists are coming 

from) 

¶ Qualifying matches will give indication of where tourists will come from  

¶ Access Germany and find out how many jobs were put in place for the World Cup 

 

16 Leadership , structure and Tourism Growth Strategy 

¶ lack of leadership in country( Government and Industry) 

¶ lack of focused leadership in category  

¶ desire for dedicated Minister as the champion of tourism 
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9. Key themes and actions 
 

Paul Bannister presented the key themes which the Steering Committee had drawn from the ŘŀȅΩǎ 

discussion. Due to time constraints these could not be developed further and as such, Ignite has, 

post the Dialogue, added a dimension to them to make them actionable. These will be ratified by 

the Tourism Leadership Dialogue Steering Committee. 

 

Action Responsible 
Growth strategy ς to be adapted to a άboosterέ plan. 

2009/ 2010 is the perfect time to to enhance strategy and focus on 

structure and leadership challenges with change in Government, 2010 

initiative etc. 

 

Submission to be made to Government in June 2009 

 

DEAT ς Sindiswa 

Nhlumayo 

 

Job creation/ skills development 

¶ Use the opportunity that 2010 presents for temporary 

employment to improve the workforce employability post 2010 

(consider awarding of appropriate certification e.g. 2010 team 

player) 

¶ Utilise interns (housekeeping, front office etc) for practical 

training in industry 

 

DEAT ς Abram Chego 

Assisted by Beulah 

Mosupye 

Ken Duncan / Industry 

.ǳƛƭŘ tǊƻŘǳŎǘ ƪƴƻǿƭŜŘƎŜ ƻŦ {ƻǳǘƘ !ŦǊƛŎŀ Υ Ǌƻƭƭƻǳǘ ƻŦ άYƴƻǿ ȅƻǳǊ 

ŎƻǳƴǘǊȅκ ƪƴƻǿ ȅƻǳǊ Ŏƛǘȅέ  

¶ Extend to all South Africans (e.g. schools, National Broadcaster as 

official content) 

 

 

Schools ς DEAT 

Public Broadcaster - 

DEAT 

Share information for airline capacity planning  

¶ Share ticket sales statistics on ongoing basis to assist in planning 

¶ Qualifiers for World Cup ς provide synopsis of qualifiers (in order 

to plan tourist activity according to countries involved) 

¶ 4 December ς final allocation of teams  

 

LOC 

LOC  

 

LOC 

Identify the true potential of Africa (starting with 2010) 

¶ Market to Africa with 2010 as catalyst for tourism 

¶ Access international media to promote SA as destination  

¶ Advise on potential numbers of tourists arriving 

 

SA Tourism  

SA Tourism 

SA Tourism/ LOC 

Develop the Tourism Index 

¶ Tourism Index 

 

 

TBCSA in conjunction 

with Grant Thornton 
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Action Responsible 

Align messaging 

¶ Harmonisation of logos/corporate identity 

¶ Campaign line 

¶ Etc 

 

IMC (Paul Bannister) 

 

9ȄǇŀƴŘ ƻƴ άCƻƻǘōŀƭƭ CǊƛŘŀȅέ 

¶ Private and public sector to embrace this initiative /challenge 

each other 

¶ Media to be brought on board 

 

All players 

LOC (to build spirit of 

2010) 
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10. Commentary from attendees 
 

Postcards were left on the tables for the attendees to give their views, raise issues and comment on 

the day as well as give suggestions on future topics which they would like addressed. 

       Following are the comments and suggestions received : 

 

Theme Comment 
2010 Lack of 2010 vibe and feeling i.e. already in Canada for Winter Olympics 

 

wŜǉǳƛǊŜ ŀ ǊŜŀƭƛǘȅ ŎƘŜŎƪ ƻƴ нлмл ǘƻǳǊƛǎƳ Χ Ǝrassroots impact and involvement 

 

Community Activities (self-containment) 

 

/ǊŜŀǘƛƴƎ ǘƘŜ ǾƛōŜΣ ŎƻƴǘǊƛōǳǘƛƴƎ ǘƻ ǘƘŜ ǎǇƛǊƛǘΣ ŜȄǇǊŜǎǎƛƴƎ ǘƘŜ ǾŀƭǳŜǎ Χ ¦ōǳƴǘǳΣ 

diversity, possibility 

 

The 2010 issues to be put high on the agenda 

 

{Ƴŀƭƭ ōǳǎƛƴŜǎǎŜǎ ŀǊŜ ƴƻǘ ŀǿŀǊŜ ƻŦ ǘƘŜ Ǉƭŀƴǎ ŦƻǊ нлмл ŜΦƎΦ {aa9Ωǎ ǘƘƛƴƪ that they 

will be out there selling their products at the stadia, not aware that they need to 

be a certain distance from the stadia 

 

  

Issues What are we doing about the Taxi Industry anger and Urban Transport in general 

 

Transport capacity 

 

Understand real segmented volume( get beyond the bundled statistics) 

 

Enabling environment ς red tape 

 

Crime ς respect the law 

 

{ŜǊǾƛŎŜ ŜȄŎŜƭƭŜƴŎŜ Χ ƴƻ ƳƻǊŜ άƛǘΩǎ ƴƻǘ Ƴȅ Ƨƻōέ ǎȅƴŘǊƻƳŜ 

 

The leaders will be able to understand challenges we are facing, especially from 

suppliers 
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Theme Comment 
The event- 
suggestions 

Postcard : Space to small for all the comments 

 

Sponsorship : Let us have private sector sponsoring the next dialogue 

 

Attendees : Need to invite some people on the ground 

 

Format : What about hosting these dialogue sessions at a University and involve 

ǘƘŜ ǎǘǳŘŜƴǘǎ Χ ǘƘŜȅ ŀǊŜ ǘƘŜ ƭŜŀŘŜǊǎ ƻŦ ǘƻƳƻǊǊƻǿ ŀƴŘ ǿŜ ƴŜŜŘ ǘƻ ƘŜŀǊ ŦǊƻƳ ǘƘŜƛǊ 

perspectives 

 

  

The event - 

feedback 

Lovely idea 

 

It was a good dialogue 

 

DƻƻŘ Ǉƻƛƴǘǎ ǿŜǊŜ ǊŀƛǎŜŘ Χ ǿŜ Řƻ really need to work together to make this 

event a success 

 

¢ƘŜ ƻƴƭȅ ǇǊƻōƭŜƳ ǿŀǎ ǘƘŀǘ ǘƘŜǊŜ ǿŀǎƴΩǘ ǘƛƳŜ ŦƻǊ ǎƻƳŜ ƻŦ ǳǎ ǘƻ ǎŀȅ ǿƘŀǘ 

solutions we have for the 2010 on the restaurant side 

 

DǊŜŀǘ ǇƭŀǘŦƻǊƳ Χ ǘƻ ǎǘŀǊǘ ǘƘŜ ōŀƭƭ ǊƻƭƭƛƴƎ ǘƻ ŀ ƎǊŜŀǘ ƛƴŘǳǎǘǊȅ 

 

Participants brilliantly identified challenges but less remedies identified 

 

Need to structure dialogues such that they are more solution based 

 

Great initiative ς would like to continue to be part of the process 

 

Together we will make it 

 

Brilliant conversation 

 

I want to congratulate DEAT with the Tourism Leadership Dialogue on Thursday. I 

enjoyed the topic and constructive debates 

 

Good session 

 

Bravo to the team and to the steering committee members 
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Theme Comment 
It went on very well.  It was brilliant.  The quality of participants and 

contributions were out of this world.  I however wish that we would have 

captured those moments through the camera.  In future, let us do that so that 

we can be able to tell stories.  The facilitation was brilliant. I really look forward 

to the next dialogue 

 

CŀƴǘŀǎǘƛŎ ƛƴǘŜǊŀŎǘƛƻƴ Χ ƭƻƻƪƛƴƎ ŦƻǊǿŀǊŘ ǘƻ ƴŜȄǘ ƳŜŜǘƛƴƎ 

 

This is to pass a word of appreciation from us on behalf of the Tourism Branch 

and the THRD Team.  Had it not been for your continuous commitment and 

support we would not have had the stunning success we had with the Tourism 

Leadership Dialogue yesterday. The calibre of people that attended assured us of 

a great start that is meant to lead to even greater things in future. The balance in 

representation was evidence of your practical support for this purpose. 

 

We are to achieve greater things for our sector through this kind of support and 

definite partnership. We are indeed indebted to you all. Ignite was indeed a 

great find. Thanks to you all 

 

SupŜǊ ŎƻƴŎŜǇǘ Χ ǾŜǊȅ ƛƴǘŜǊŜǎǘŜŘ ƛƴ ōŜƛƴƎ ƛƴǾƻƭǾŜŘ ƛƴ ŘŜǾŜƭƻǇƳŜƴǘ ǎǘǊŀǘŜƎƛŜǎ  

 

  

Topics/ 

Opportunities 

Tourism booster plan is a brilliant idea 

 Football Friday is a brilliant idea 

 

 ²Ƙȅ ŎŀƴΩǘ ǿŜ use the airlines to advertise 2010 Χ ŎƘŀƛǊ-backs, on boarding 

ǇŀǎǎŜǎΣ ƻƴ όƳŀƴȅύ ōƛƭƭōƻŀǊŘǎ Χ ƛǘ ǿƛƭƭ ōŜ άƛƴ ȅƻǳǊ ŦŀŎŜέ ŀƴŘ ǘƘŀǘ ƛǎ ǿƘŜǊŜ ǿŜ ǿƛƭƭ 

get everyone 

 

 Please let us create a Tourism Leadership blog 

 

 I would like to hear from the business leaders (not TBCSA). We need to hear 

from City Lodge, Southern Sun, etc. presenting their view on strategic 

ƻǇǇƻǊǘǳƴƛǘƛŜǎ ŀƴŘ ŎƘŀƭƭŜƴƎŜǎ Χ ƛƴŘƛǾƛŘǳŀƭ ōǳǎƛƴŜǎǎ ƭŜŀŘŜǊǎ ǘŀƭƪƛƴƎ ŀōƻǳǘ 

innovation etc. 

 Leadership profiling and personalities ς need a plan here 

 

 Clear leaders in tourism are emerging and support is needed to establish them 

as icons 
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11. Session close 
 

The session was closed with attendees requested to: 

¶  ƎƛǾŜ ŦŜŜŘōŀŎƪ όŎƻƴŦƛŘŜƴǘƛŀƭ ƛŦ ǊŜǉǳƛǊŜŘύ ƻƴ ǘƘŜ ŘŀȅǎΩ ǇǊƻŎŜŜŘƛƴƎǎ (as highlighted above) 

¶ explore areas in which the Industry  could get involved in sponsorship/ resourcing to enable 

the Tourism Leadership Dialogues  

 

They were informed that the Steering committee would be looking at allocating responsibilities to 

the action plans and send a report on the meeting. 

 

The next Tourism Leadership Dialogue date was highlighted as 11 May 2009 at the Hilton Hotel, 

Durban. 
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Appendix A: Programme 

 

TOURISM LEADERSHIP DIALOGUE 

2010 ς Unique opportunity or microcosm of the 

challenges facing the tourism industry in South Africa? 

 
 

Date: 26 March 2009 
Venue: The Grace, Rosebank 

 

 

07h00 ς 07h30  Coffee  

07h30 ς 07h40  Opening Address Sindiswa Nhlumayo (DEAT) 

07h40 ς 07h50  First Course  

07h50 ς 08h15  Introduction and lead presentations Mr. Derek Carstens (LOC - 2010) 
Ms Mmatsatsi Marobe (TBCSA) 

08h15 ς 09h00  Facilitated discussion ς implications and 
actions 

Open floor facilitated by  
Mr. Paul Bannister (Ignite) 

09h00 ς 09h15  Main course/ coffee   

09h15 ς 09h30  Summary of discussion, action plans and 
way forward  

Mr Paul Bannister  
Tourism Leadership Steercom 
Spokespersons 

09h30  Close  

 

 
The Tourism Leadership Dialogues are a joint initiative by DEAT and TBCSA 
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Appendix B: Attendees 
 

No. Name Surname Company 

1.  Abram Chego DEAT 

2.  Allan Moore BARSA 

3.  Andrea Tucker Grant Thornton 

4.  Andrew Sutherland Grant Thornton 

5.  Aneme Malan Chief Director 

6.  Beulah Mosupye TECSA 

7.  Bridget Kieser Ignite 

8.  Bulelwa Seti DEAT 

9.  Caleb Mabaso ProServ International 

10.  Chris Zweigenthal AASA 

11.  Clifford Ross City Lodge 

12.  Dawn Jones Imperial 

13.  Derek Carstens LOC 

14.  Didi Moyle SAT 

15.  Gillian Saunders Grant Thornton 

16.  Graham Wood Southern Sun 

17.  Ishmael Kookova EDT (NW) 

18.  Jo Schütten Unitravel 

19.  Kate Rivett-Carnac DBSA 

20.  Ken Duncan Swiss South African Co-operation Initiative 

(SSACI) 

21.  Khoko Thole FSTA 

22.  Lin Glass British Airways Southern Africa 

23.  Lindiwe Mahlangu JTC 

24.  Lulamile Stuurman DEAT 

25.  Lydia Mbonde DEAT 
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Appendix B: Attendees (cont.) 

No. Name Surname Company 

26.  Marga Van der Merwe Grant Thornton 

27.  Martin Lydall Europcar 

28.  Mike Tatalias SATSA CEO 

29.  Mike Tsotetsi Theta 

30.  Mmatsatsi Marobe TBCSA 

31.  Mothepane Sesele DEAT 

32.  Naledi Nkula DEAT 

33.  Naleli Wasa KZN Tourism Authority 

34.  Nellie Swart UJ 

35.  Nonku Mthembu TECSA 

36.  Noxola Ntenetya DEDT (WC) 

37.  Nozuko Ngozi DEAT 

38.  Paul Pauwen SAVRALA (President) 

39.  Paul Bannister Ignite 

40.  Prem Gangian STT 

41.  Prof Ernie Heath University of Pretoria 

42.  Robyn Christie ASATA (CEO) 

43.  Ruby Ganglah STT 

44.  Sarah Butchart WKG 

45.  Sharon Peetz JTC 

46.  Sindiswa Nhlumayo DEAT 

47.  Stella Khumalo Dept. of Arts, Culture and Tourism 

48.  Susan Fletcher Ignite 

49.  Thembi Kunene Grading Council 

50.  Val Van der Bergh SAVRALA (GM) 

51.  Wendy Alberts RASA 
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Appendix C: Photographs 
 

 


